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Introduction

The State Arts Agency Arts Education State Profiles project aims to document the arts education activities administered by state arts agencies (SAAs). In August 2009, a steering committee composed of representatives from the National Endowment for the Arts (NEA), the National Assembly of State Arts Agencies (NASAA), and seven state arts agencies developed a comprehensive questionnaire to gather information on arts education programs, partnerships and capacity building. Questionnaires were completed by 48 states and the District of Columbia, providing a rich source of quantitative and qualitative data. That data informs the primary components of the Profiles project: a searchable database housed at NASAA, an on-line compendium of individual state profiles and the present summary report. 

This summary report identifies emerging trends and provides illustrative examples from individual states. Arts education managers will find a national context to better situate their own work. Decision makers and stakeholders will find touchstones to better understand the diversity, depth, and sophistication of arts education activities administered by state arts agencies. Finally, for a field that has undergone tremendous growth and change in the last decade, this summary report will provide critical mileposts to mark the field’s progression in the years to come. 
Dynamic Programs 

Across the country, state arts agencies are engaged in a variety of grant-making programs to support learning in and through the arts (figure 1). Some agencies have developed a single, streamlined arts education grant category, as is the case in Louisiana, Oregon and Virginia. Others administer as many as seven distinct arts education grant programs. For example, the New Hampshire State Council on the Arts offers a full menu of grant opportunities: artist residencies in schools, ArtLinks for in- and out-of-school programs with community partners, minigrants for short-term projects, leadership grants, and special partnership grants. Many state arts agencies have built arts learning components into their general operating support grants, encouraging arts organizations to formalize their education programs and integrate them into overall planning, operations and evaluation processes.

As illustrated in figure 2, the most common groups eligible for arts education grants are nonprofit arts organizations and K-12 public schools. Within this graph’s “Other” category, however, trends emerge in targeted grant making for school districts, individual teachers and talented youth. District grants include the South Carolina Arts 
	Figure 1. Types of Arts Education Grant Support Provided by State Arts Agencies 



	Category of Arts Education Grant Support 
	Number 
of SAAs
	Percent 
of SAAs

	Arts Education Program Support for Arts Organizations
	41
	83.7%

	In-school Arts Education
	38
	77.6%

	Out-of-school Time Arts Education
	34
	69.4%

	Residency Program
	33
	67.3%

	Quick Funds/Minigrants
	24
	49.0%

	General Operating Support for Arts Education Organizations
	23
	46.9%

	Lifelong Learning in the Arts
	18
	36.7%

	Early Childhood Learning in the Arts
	18
	36.7%

	Other
	23
	46.9%

	Source: Responses from 2009 Arts Education State Profiles Questionnaire

	

	Figure 2. Groups Eligible for Arts Education Grant Support by State Arts Agencies

	Category of Groups Eligible for Grant Support
	Number 
of SAAs
	Percent 
of SAAs

	Arts Organizations
	47
	95.9%

	Public Schools
	46
	93.9%

	Private/Nonparochial Schools
	43
	87.8%

	Regional/Local Arts Agencies
	42
	85.7%

	Private/Parochial Schools
	39
	79.6%

	Charter Schools
	39
	79.6%

	Non-arts Organizations
	39
	79.6%

	Pre-K
	35
	71.4%

	Arts Education Alliance or Similar State-level Organization
	34
	69.4%

	Home School Groups
	24
	49.0%

	Other
	13
	26.5%

	Source: Responses from 2009 Arts Education State Profiles Questionnaire


Commission’s program to institute new district arts coordinator positions and to create strategic plans for standards-based curriculum in dance, music, theatre, visual arts and creative writing. The Montana Arts Council provides professional development grants to elementary classroom teachers who are asked to teach visual art or music and do not have a background in the discipline. In Illinois, the Youth Employment in the Arts program grants paid internships for high school students at arts organizations. In Texas, the Young Masters program awards grants to talented young artists to further their studies in their chosen discipline. 

Beyond grant-making activities, state arts agencies administer a number of programs, from model school initiatives to Poetry Out Loud. Model school initiatives in states such as Alabama, Mississippi, North Carolina and Oklahoma use the arts as a vehicle for promoting high-quality instruction and learning across the curriculum at participating school sites. The hallmark of these programs is found in a comprehensive approach to professional development. In Tennessee’s Value Plus Schools program, teachers and administrative faculty receive specialized training throughout the school year, including on-site mentoring, learning curve workshops, a leadership academy, and a week-long summer intensive. States that administer these initiatives often report that the development, implementation and evaluation of model schools feed into the agency’s broader arts education work. For example, the success of Connecticut’s Higher Order Thinking (HOT) Schools Summer Institute led the agency to open participation to educators from across the country, adapting the “child-centered” HOT Schools approach to any learning environment. 
While model school initiatives are found in only a handful of states, Poetry Out Loud is a school-based program administered by every state arts agency. Working in partnership with the National Endowment for the Arts and the Poetry Foundation, Poetry Out Loud 
	Figure 3. Types of Poetry Out Loud Program Support Provided by State Arts Agencies

	Category of Poetry Out Loud Program Support
	Number 
of SAAs
	Percent 
of SAAs

	Program Documentation
	21
	42.9%

	Classroom Teacher Training
	20
	40.8%

	Workshops in Conjunction with State Finals
	20
	40.8%

	Teaching Artist Residency Model
	13
	26.5%

	Teaching Artist Training
	13
	26.5%

	Program Evaluation
	11
	22.4%

	Original Poetry Component
	10
	20.4%

	Lesson Plans
	9
	18.4%

	Other
	10
	20.4%

	Source: Responses from 2009 Arts Education State Profiles Questionnaire


encourages students to learn about great poetry through memorization and recitation. One distinguishing feature of this program is that while it is national in scope, each state 
arts agency has adapted its implementation to the specific needs and resources of its 
state. Figure 3 illustrates the provision of a wide range of Poetry Out Loud program support, including lesson plans, classroom teacher training, artist residencies and original poetry components.
Poetry Out Loud also provides unique opportunities for collaboration. For example, Georgia’s poet laureate appears in a video training for students, with samples of other published Georgia poets reading their own works. Poets laureate from Indiana and North Dakota hold highly visible roles in the Poetry Out Loud program, from visiting classrooms to emceeing the state finals. 

Vital Partnerships 

Across the states, the most common and most prominent partnerships are found between state arts agencies and state departments of education. The Idaho Commission on the Arts (ICA) partners with its department of education to offer ArtsPowered Schools, an annual professional development institute for elementary classroom teachers, teaching artists, school administrators and arts organizations. ICA also partners with the department's bureau of special education to provide artist-in-residence programs for children with special needs. In Utah, the Utah Arts Commission and state office of education have developed a strong partnership around an annual arts education conference, a summer leadership retreat for district arts coordinators, an arts education census project and the Beverly Taylor Sorenson Arts Education Initiative. Funded through the office of education and implemented by the Arts Commission, this four-year initiative provides arts specialists for a targeted group of 57 Utah public schools. 
Many agencies are collaborating with their states’ colleges and universities to leverage resident expertise and institutional resources. The Arizona Arts Education Research Institute (AAERI) is a well-established partnership among Arizona’s three public universities, the Arizona Commission on the Arts and the Arizona Department of Education. Long a leader in research and teacher education in the arts, AAERI provides a unique forum for scholars and practitioners to work together to improve arts education. For the past two years, the Hawai’i State Foundation on Culture & the Arts has worked with faculty from the University of Hawai’i to conduct formative evaluations of the agency’s Artists in the Schools Program and Artistic Teaching Partners Program. For the past 20 years, the South Carolina Arts Commission and Department of Education have partnered with Winthrop University to administer the Arts in Basic Curriculum (ABC) Project. Throughout its tenure, the ABC project has profoundly affected arts education in South Carolina through the development of a strong arts education network, standards-based arts curricula, ABC advancement sites, arts magnet schools, artist-in-residence programs and professional development institutes. 

Critical partnerships often are catalyzed by a state arts agency’s participation in the NEA Education Leadership Institute (ELI). Each year, a select group of states forms leadership teams composed of legislators, policymakers, educators, artists, consultants and scholars. ELI teams attend a three-day conference to discuss a shared arts education challenge and engage in strategic planning to advance arts education in their respective states. New Mexico Arts is now leading an ELI-initiated project to better target the state’s arts resources into rural areas suffering from high poverty and low graduation 
rates. Likewise, the foundation for the Louisiana Division of the Arts’s model school initiative was established through the state’s ELI experience. 
	Figure 4. Arts Education Professional Development Services Provided by State Arts Agencies

	Category of Professional Development Participants
	Number 
of SAAs
	Percent 
of SAAs

	Classroom Teachers
	35
	71.4%

	Teaching Artists
	34
	69.4%

	Arts Specialists
	31
	63.3%

	School Administrators
	20
	40.8%

	Source: Responses from 2009 Arts Education State Profiles Questionnaire


Creative Capacity 

To advance the provision of quality arts education, state arts agencies are working continually to build statewide capacity through professional development services. Figure 4 illustrates agencies’ professional development work with teaching artists, arts specialists, classroom teachers and school administrators. Some states administer programs for distinct stakeholder groups. For example, the Arizona Commission on the Arts provides at least three professional development workshops each year for teaching artists in topics such as student assessment, program evaluation, community engagement and business practices. Other states provide comprehensive institutes serving the full range of arts education stakeholders, as in the cases of Idaho’s ArtsPowered Schools program and Connecticut’s HOT Schools Summer Institute. Although only 40% of states offer professional development services for school administrators, several agencies report that initiatives to include principals and district leaders are in planning or pilot stages. 
State arts agencies also build capacity through the dissemination of information resources and publications. Figure 5 illustrates the variety of resources provided, including research projects documenting access to arts education in 20 states. While the managing partnerships and methodologies vary across these research initiatives, the initiatives converge around the common goal to gather critical evidence on the provision of arts education: class time dedicated to arts learning, who provides arts instruction and how much money is designated for school arts programs. The New Jersey Arts Education Census Project documents arts education in every school in the state through a statewide mandated survey, combines survey findings with other information to create a 360-degree view of arts education and disseminates the results through an on-line data center. The Washington State Arts Commission recently released a five-year follow-up report to the 2005 Arts Education Resource Initiative. This initiative provides a longitudinal view of the state’s strengths, weaknesses and opportunities to reach the goal of providing “arts education for every student, at every school, every year.” 
	Figure 5. Arts Education Resources and Publications Provided by State Arts Agencies

	Type of Arts Education Resources and Publications
	Number 
of SAAs
	Percent 
of SAAs

	Statewide Data/Research on Arts Education in Schools
	20
	40.8%

	Social Networking, e.g. Twitter or Facebook
	19
	38.8%

	Arts Education Planning Guide
	14
	28.6%

	Arts Education Handbook
	11
	22.4%

	Cultural Resources Directory including Arts Education
	9
	18.4%

	Arts Education Newsletter
	8
	16.3%

	Arts Education Annual Report
	8
	16.3%

	Arts Education Advocacy Toolkit
	7
	14.3%

	Video or Audio CD
	6
	12.2%

	Streaming Video or Audio
	6
	12.2%

	Arts Education Blog
	3
	6.1%

	Source: Responses from 2009 Arts Education State Profiles Questionnaire

	


Figure 5 illustrates the emerging trend of using social media to create interactive networks of information sharing. Nineteen state arts agencies maintain a presence on Facebook, connecting followers with regular arts education updates. Tennessee’s Value Plus Schools program maintains a separate Facebook page as well as a wiki for program participants and listservs for Value Plus peer groups. The Oregon Arts Commission operates an on-line discussion forum, moderated by arts education leaders from across the state. The forum was launched in tandem with the state’s inaugural Arts Education Congress to foster an ongoing dialogue on critical arts education issues. The Montana Arts Council is accessing the viral nature of social media through a 16-minute streaming video to communicate the importance of arts education in schools—how it impacts the state’s youth, cultural heritage and communities. 
Conclusion

The final theme emerging out of the Profiles project is one of change and adaptation. Many state arts agencies have experienced recent budget cuts, staffing reductions and the reorganization of agency operations. These changes come at a critical time for arts learning, as public education systems negotiate testing mandates and their own financial challenges. Yet the arts education activities at state arts agencies continue to demonstrate a remarkable adaptability: fine-tuning programs to meet the specific needs of stakeholders, leveraging greater impact through strategic partnerships and building capacity through the creation of new networks of knowledge. 
