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It’s pure democracy!



more art than non web users,
use It to consume art twice as of
average person

O N ™
web users use the internet to purchase
things related to museums & galleries,
live theatres, and concerts 3 times more
than the average person

In the last six months, web users spent in
the range of $500-$2500 each on the
arts
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Jessica Lea Johnson

Project Coordinator
University of Kansas
Spencer Museum of Art
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e Second Life
« pre-service teacher workshops




" Ly
i L 1
i ) N Y "
i i w
l."t- . E

‘ m{‘-ﬂ*«w&ﬂ- h7V W

'



http://www.youtube.com/watch?v=W77f9NOJ-XU

Register to submit yvour event | Login

OREGON DAYS OF

October 1-8, 2010

Home Events Calendar Donate to the Cultural Trust and Get 100% Back!

Jack McGowan, Retired Executive Director of SOLV
Petroglyph seeker

Share your Cultural Confession! >




e since 2002, oregonians
have contributed over
$17 million to the trust.

b

-« the trust has awarded
~ over $8 million in
~grants to every corner
of the state.

 over 31,000 cultural
trust license plates are
fueling the trust's efforts
In all regions.

reflecting pool. photo, courtesy portland classical chinese garden.
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create a sustainable $200 million permanent

il
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« create annual weeklong fall event

e raise awareness of oregon’s arts, heritage and
humanities

e Increase participation (tickets/donations)
e increase donations to oregon cultural trust

challenge for 2010 - reach outside ‘the family’



» location-driven even ghout the state
» hosted/planned by oregon cultural trust/partners
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fall 2009

e created an event ‘microsite’, oregondaysofculture.org
e primarily an event calendar

e content generated by arts, cultural, heritage
organizations
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Ieverag‘ed' bottom-uf, 2Nt creation across the state
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e Improved content provider interface
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o~/ 5,300 Absolute Unique Visitors

amAvWY 29,094 Pageviews
pehw~s.  3.42 Average Pageviews

www.Orego%aysOfCulture.org
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portland youth philharmonic bassoonist midori samson. photo: pete stone. Y L)



communications

+ designed to minimize *-'t

1g staff maintenance
and support
« developed analytics to measure success

e marketing, marketing, marketing

Michael Kosmala | The Canoe Group, Inc.
michael@thecanoegroup.com
www.thecanoegroup.com
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« facilitates participatior
media vectors
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« lowers costs related to marketing
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v’ Facebook
v Twitter

v’ LinkedIn
v BigTent

...and many more




virtual co

-___"

n/collaboration



h“ intermel
+ Wirite: r.|':r:"'-._ appll["itl'un

L'ht r

cluuds sncla numb S i rotes
communin:atiun ElaJ w I' d |BS ky p e %H; Egn“ Ea“ !.!:la(rgty e
c aS 5 = twurkmg

m; sutho npnst EE ! :-rf-:'-ur.'n askmg asaignments ret:entljri i
using

1) cnnferenmng CIassroom"’" ﬂ) wa" =

USE &
X posting avatars ¢ o= - i
"."I €0
- make text appllfatmnii e
m msharemtuatmn cnntam :;?ﬂlimte ﬂmj ' m all “ """"""'
ﬂl' double-spaced [T] s
fuhr“::ht N B : pr?’;{de

-

Using the assigned organizational challenge,
brainstorm at your table 2-3 technologies that
could address that challenge.
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