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Please complete your phone connection now:

1. Dial the toll free number: 1-855-797-9485

2. Enter the access code 664 580 504 on your
phone keypad. Enter the pound (#) key after the
access code.

3. ldentify yourself. Please complete your
connection by entering your ID number (followed
by the # key) to synchronize your phone line and

web identity. Your ID number is located under the
Event Info tab.
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Local Arts Agency Census:
Key Findings from AFTA

If you have just arrived, please complete your connection following the system prompts to

synchronize your phone line and web identity.
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Learning Services Manager

If you have just arrived, please complete your connection following the system prompts to

synchronize your phone line and web identity.




_ National Assembly of
Tech Ti PS State Arts Agencies

KNOWLEDGE * REPRESENTATION + COMMUNITY

File Edit Share View Communicate Participant Event Help

= 9 @ v
Quick Start Event Info Demographi... TR Chat oL

¥ Participants (2) Fo I

NASAA Web Semina

» Panelists: 2

eric giles X NASAA Staff - ﬂ
X . -
US Toll free: +1-855-797-9485 @ \Fercgie .
US Toll: +1-415-655-0002 v Attendees: 0 (0 displayed)
664 604 773
3775
g o \ v !
664 604 773
» Chat x
v Q&A X
Al (0)
Connected

If you have just arrived, please complete your connection following the system prompts to

synchronize your phone line and web identity.
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If you have just arrived, please complete your connection following the system prompts to
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Please complete your phone connection now:

1. Dial the toll free number: +1-855-797-9485

2. Enter the access code 666 838 172 on your

phone keypad. Enter the pound (#) key after the
access code,

3. Identify yourself. Please complete your
connection following the system prompts to
synchronize your phone line and web identity.

If you have just arrived, please complete your connection following the system prompts to
synchronize your phone line and web identity.
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Please complete your phone connection now:

1. Dial the toll free number: +1-855-797-9485

2. Enter the access code 666 838 172 on your
phone keypad. Enter the pound (#) key after the
access code,

3. Identify yourself. Please complete your
connection following the system prompts to
synchronize your phone line and web identity.
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If you have just arrived, please complete your connection following the system prompts to
synchronize your phone line and web identity.
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Please complete your phone connection now:

1. Dial the toll free number: +1-855-797-9485

2. Enter the access code 666 838 172 on your
phone keypad. Enter the pound (#) key after the
access code,

3. Identify yourself. Please complete your
connection following the system prompts to
synchronize your phone line and web identity.
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If you have just arrived, please complete your connection following the system prompts to
synchronize your phone line and web identity.
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ArtsWave (Cincir_llnati)

Office of Arts, Culture & the Creative Economy (Philadelphia)
Community Partnership for Arts and Culture (Cleveland)
Middlesex County Cultural & Heritage Commission (NJ)
North Texas Business for Culture and the Arts (TX)

Arts & Science Council of Charlotte/Mecklenburg (NC)
Takoma Park Arts and Humanities Commission (MD)

Centro Cultural de Washington County (OR)

Salt Lake County Zoo, Arts and Parks Program (UT)

4Culture (King County, WA)
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= Single city or county

® Multiple counties

m Region

Other



PUBLIC LAAS PARENT AGENCY/DEPARTMENT

INDEPENDENT agency, department, division, program, or facility within the local government 25%
Parks & Recreation 21%
City/County Manager's Office 14%

Mayor's Office 9%

Economic Development
Community Development
Planning

Tourism

City/County Clerk (or similar)

Other / not listed above
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n Earned Income

= Contributed

m Government Support - State Arts Agencies

m Government Support - All Other

= [n-Kind/Misc




Advocacy (& Policy)

Facilities
Funding (& Financing)
Partnerships (& Planning)

Programs (& Events)

Services
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nt have 1 76 percent h.
=1 Chamber of Commerce
~ Convention & Tourism Bureau
School Districts
~ Bconomic Development Agency
Community Development Agency

Faith-Based Organization




79 percent have “informal conversations” with partner
organizations

65 percent “meet regularly” with a partner organization

75 percent “work together to plan, fund, and implement
programs”

31 percent fund a partner “through grants or contracts”

46 percent have a partner that has “fully integrated the arts into
their initiatives”




PARTNER

Chamber of Commerce
Libraries
LAAs in other cities/states

Convention & Tourism Bureau

Higher education

Museums

Schools

School districts

Historical societies

Parks and Recreation Department
Economic development agencies
Community education orgs
Community development agencies

Main Street Associations

INTEGRATED
THE ARTS




i _-'._L'- —
] e ] e e | [ R}

"“"J;-“ e-Making

lElm

02 o3

impact of Arts and improving
the arts the quality of life

04

Arts and
community
development

| 05
. l Arts and 06

community The arts
livabil ity for arts’

sake

08

Cultural
tourism



PLANNING DOCUMENTS

Economic development plan
Tourism plan

Historic / preservation plan
Neighborhood plan

Business development/improvement plan

Re-development plan

Land use plan
Marketing plan
Urban plan

INTEGRATED
ARTS




49 percent fund arts organizations

35 percent fund individual artists
30 percent support both
46 percent have a percent of budget funding limit

49 percent fund operating support
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'h to a location inside the US 63%

omote social and racial equity 62%

63%

I ‘To increase tourism to the US

diplomatic cultural exchanges 53%
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lividual artists to make art 48%

IJ public spaces 43%
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Festivals . .. Public art . .. Performances in the parks

Public LAAs are more likely than privates to fund programming (65
percent vs. 44 percent)

Private LAAs ones are more likely to present programming (83
percent vs. 67 percent).

24 percent engage through “Gap Programming”






COMMUNITY DEVELOPMENT CATEGORY

Tourism / community identity / branding
Economic development

Education

Use of public space

At-risk youth

Cultural preservation

Cultural or racial awareness

Civic engagement

Health, wellness, and medicine (mental)
Aging

Environmental issues

Iliteracy / literacy

Health, wellness, and medicine (physical)

Local food movement
Social equity

Crime prevention / violence
Homelessness

PROGRAMMING

GRANT OR
CONTRACT




ARTS EDUCATION PROGRAMS AND SERVICES

Advocate on behalf of arts education

Cultivate relationships with key decision makers

Provide direct services (e.g., residencies, performances, field trips)

Offer funding for direct services and/or partnerships with schools

Unify community resources and/or create cross-sector partnerships

Curate or host directories of arts organizations / artists

Offer professional development for classroom teachers and/or school leaders

Provide technical assistance and tool kits for school districts and arts organizations

Provide training programs for artists to work in schools




To Artists
To Arts Organizations

General Public

Business Community




“MY LAA CURRENTLY HAS AN APPROPRIATE LEVEL OF DIVERSITY AMONG THE
STAFF, BOARD, AND VOLUNTEERS.”

Level of Agreement Percentage

Strongly Agree

Somewhat Agree
Neither Agree or Disagree (neutral)
Somewhat Disagree

Strongly Disagree
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Board

Staff

(paid & volunteer)




61%

<
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are increasing the
diversity of the arts

organizations and
individuals they
serve through their

programs, funding,
and partnerships.

have adopted diversity

policies that guide

program and funding

decisions.

provide “gap
programming.,”
targeting specific
underrepresented
segments of the
community or filling

an arts diseipline void.

'. . .'_!| !l

have policies to
ensure diversity in
the selection of their
own board and staff.
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Audience Questions

Use the Q&A function.

Local Arts Agency Census

NASAA 33
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Thanks for
participating!

Questions or comments about this session?
Contact NASAA Learning Services Manager Eric Giles:
eric.giles@nasaa-arts.org

Many thanks to NASAA's member states for making this session possible.
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